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∆Ô ‰ÚfiÌÔ ÙÔ˘ Internet ·›ÚÓÂÈ Ë ÙËÏÂfiÚ·ÛË

∆· ·ÎÚˆÓ‡ÌÈ· Ô˘ ÙË Û˘ÓÔ‰Â‡Ô˘Ó
ÌÔÚÂ› Ó· ·ÎÔ‡ÁÔÓÙ·È Î¿ˆ˜ ·Ú¿ÍÂÓ·,

fiÌˆ˜ Ô˘ÛÈ·ÛÙÈÎ¿ ‰ËÏÒÓÔ˘Ó ÙË Ó¤· ÂÔ¯‹
ÙË˜ ÙËÏÂfiÚ·ÛË˜. DTT (Digital Terrestrial
Television), DVB-T (Digital Video
Broadcasting - Television), DVB-C (Digital
Video Broadcasting - Cable), DVB - S
(Digital Video Broadcasting - Satellite), MHP
(Multimedia Home Platform), OAD (Over
Air Download Method of updating receiver
software via broadcast), TVoIP (TV over
Internet Protocol), ·ÏÏ¿ Î·È ÙËÏÂfiÚ·ÛË
Ì¤Ûˆ ÎÈÓËÙÔ‡ ÙËÏÂÊÒÓÔ˘. ∂È‰ÈÎ¿ ÌÂ ÙËÓ
TVoIP ÙÔ ÙËÏÂÔÙÈÎfi Û‹Ì· ÊÙ¿ÓÂÈ Ì¤Û· ·fi
ÙÔ ÙËÏÂÊˆÓÈÎfi ‰›ÎÙ˘Ô. ∞·Ú·›ÙËÙË Â›Ó·È
ÌÈ· ÁÚ·ÌÌ‹ ÁÚ‹ÁÔÚÔ˘ πnternet (ADSL). °È·
Ó· ‰Ô˘Ï¤„ÂÈ ÛˆÛÙ¿ ÙÔ IP-TV ··ÈÙÂ› ÁÚ·ÌÌ‹
ÁÚ‹ÁÔÚÔ˘ πnternet Ô˘ ÂÍ·ÛÊ·Ï›˙Ô˘Ó
Ù·¯‡ÙËÙ· Û‡Ó‰ÂÛË˜ ÙÔ˘Ï¿¯ÈÛÙÔÓ 2 Mbps.

∏ ÙËÏÂfiÚ·ÛË Ì¤Ûˆ πnternet ¤¯ÂÈ ‹‰Ë
·Ú ›̄ÛÂÈ Ó· ‰È·Ù›ıÂÙ·È ÛÂ ·ÚÎÂÙ¤˜ Â˘Úˆ·˚Î¤˜
¯ÒÚÂ˜ (¢È¿ÁÚ·ÌÌ· 1). ™ÙËÓ ∂ÏÏ¿‰·,
Â›Ì·ÛÙÂ ÛÙÔ ÛÙ¿‰ÈÔ ÙË˜ ÚÔÂÙÔÈÌ·Û›·˜. √
√∆∂ ¤¯ÂÈ ÚÔÎËÚ‡ÍÂÈ ‰È·ÁˆÓÈÛÌfi ÁÈ· Ó·
ÚÔÌËıÂ˘ÙÂ› ÁÚ·ÌÌ¤˜ ÁÚ‹ÁÔÚÔ˘ πnternet
(Ù·¯‡ÙËÙ·˜ ¿Óˆ ÙˆÓ 2 Mbps), ÂÓÒ ÚÔÂ-

ÙÔÈÌ¿˙ÔÓÙ·È Î·È ÔÈ ÂÙ·ÈÚ›Â˜ ·ÚÔ¯‹˜ ˘Ë-
ÚÂÛÈÒÓ Internet. ™‡ÌÊˆÓ· fiÌˆ˜ ÌÂ ÔÚÈ-
ÛÌ¤ÓÂ˜ ÂÎÙÈÌ‹ÛÂÈ˜ ··ÈÙÔ‡ÓÙ·È Û˘Ó‰¤ÛÂÈ˜
ÔÏ‡ ÂÚÈÛÛfiÙÂÚˆÓ Mbps ÌÂ ÙÔ Ì›ÓÈÌÔ˘Ì
fiÚÈÔ Ó· Â›Ó·È Ù· 4 Mbps. °È ·˘Ùfi Î·È ÙÔ
ÂÓ‰È·Ê¤ÚÔÓ ¤¯ÂÈ ÛÙÚ·ÊÂ› ÛÙËÓ ÂfiÌÂÓË
ÁÂÓÈ¿ ÙÔ˘ ADSL, ÙÔ ADSL 2+, ÙÔ ÔÔ›Ô Ê·›-
ÓÂÙ·È ˆ˜ ÌÔÚÂ› Ó· ÚÔÛÊ¤ÚÂÈ Ù·¯‡ÙËÙ·
Ï‹„Ë˜ ‰Â‰ÔÌ¤ÓˆÓ Ì¤¯ÚÈ Î·È 24 Mbps,
Ù·¯‡ÙËÙ· ÈÎ·Ó‹ ÁÈ· ÙË ÌÂÙ¿‰ÔÛË ÔÏ˘¿-
ÚÈıÌˆÓ Î·Ó·ÏÈÒÓ (¢È¿ÁÚ·ÌÌ· 2). ªÂ ÙÔ

IP-TV, ÙÔ Û‹Ì· ı· ÚÔ‚¿ÏÏÂÙ·È ÛÙËÓ
ÔıfiÓË ÙÔ˘ ˘ÔÏÔÁÈÛÙ‹ ‹ Î·È ÛÙËÓ Î·ÓÔ-
ÓÈÎ‹ ÙËÏÂfiÚ·ÛË. ™ÙË ‰Â‡ÙÂÚË ÂÚ›ÙˆÛË
¯ÚÂÈ¿˙ÂÙ·È ÂÈ‰ÈÎfi˜ ·ÔÎˆ‰ÈÎÔÔÈËÙ‹˜.
™ÙËÓ ÙËÏÂfiÚ·ÛË Ì¤Ûˆ πnternet, ÔÈ ·ÌÊ›-
‰ÚÔÌÂ˜ ˘ËÚÂÛ›Â˜ ÏÂÈÙÔ˘ÚÁÔ‡Ó ·fi ÙËÓ
ÚÒÙË ÛÙÈÁÌ‹.

æËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË

™ÙËÓ ∂ÏÏ¿‰·, Ë „ËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË Â›Ó·È
¿ÁÓˆÛÙË ¤ÓÓÔÈ· ÛÙËÓ ÏÂÈÔÓfiÙËÙ· ÙˆÓ
ÂÏÏËÓÈÎÒÓ ÓÔÈÎÔÎ˘ÚÈÒÓ. ªÈ· ÁÂ‡ÛË ¤¯Ô˘Ó
¿ÚÂÈ ÌfiÓÔ ÔÈ ¯Ú‹ÛÙÂ˜ ÙˆÓ Û˘Ó‰ÚÔÌË-
ÙÈÎÒÓ Î·Ó·ÏÈÒÓ Ô˘ ÂÎ¤ÌÔ˘Ó „ËÊÈ·Îfi
Û‹Ì· Ì¤Ûˆ ‰ÔÚ˘ÊfiÚÔ˘. ∏ „ËÊÈ·Î‹ ÙËÏÂ-
fiÚ·ÛË ¤ÛÙˆ Î·È Î·ı˘ÛÙÂÚËÌ¤Ó· ¤Ú¯ÂÙ·È
ÛÙË ̄ ÒÚ· Ì·˜, Ë ÔÔ›· ÂÈ‚¿ÏÏÂÙ·È Ó· ̆ ÈÔ-
ıÂÙ‹ÛÂÈ Ù· standards ÙË˜ Ó¤·˜ ÙËÏÂfiÚ·ÛË˜
Ô˘ Î·ıÔÚ›˙ÂÈ Ë EBU (European
Broadcasting Union) Î·È Ú¤ÂÈ Ó· Ù·
¤¯Ô˘ÌÂ ˘ÈÔıÂÙ‹ÛÂÈ Ï‹Úˆ˜ ˆ˜ ÙÔ 2012.
√È 25 ¯ÒÚÂ˜ - Ì¤ÏË ÙË˜ ∂.∂. ¤¯Ô˘Ó ‹‰Ë
Û˘ÌÊˆÓ‹ÛÂÈ fiÙÈ ÛÂ ¤ÍÈ ¯ÚfiÓÈ· ·fi Û‹ÌÂÚ·,
Ë Â›ÁÂÈ· „ËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË Ú¤ÂÈ Ó·
¤¯ÂÈ ·ÓÙÈÎ·Ù·ÛÙ‹ÛÂÈ Ï‹Úˆ˜ ÙËÓ ·Ó·ÏÔ-
ÁÈÎ‹ ÙËÏÂfiÚ·ÛË (¢È¿ÁÚ·ÌÌ· 3). ªÂ ÙËÓ
Â›ÁÂÈ· „ËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË ÙÔ Û‹Ì· ı·
ÊÙ¿ÓÂÈ Ì¤Û· ·fi ÙÈ˜ ÎÂÚ·›Â˜ Ô˘ ˘¿Ú-
¯Ô˘Ó Î·È Û‹ÌÂÚ·. ¢Â ı· ¯ÚÂÈ·ÛÙÂ› Î·Ì›·
ÚÔÛ·ÚÌÔÁ‹, Î·ıÒ˜ fiÏÂ˜ ÔÈ ·ÏÏ·Á¤˜ ı·
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¢È¿ÁÚ·ÌÌ· 1. ¶ËÁ‹: European ISPs (∞Ú›ÏÈÔ˜ - πÔ‡ÏÈÔ˜ 2005)
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„ËÊÈ·Î‹˜ ÙËÏÂfiÚ·ÛË˜ ÛÙËÓ ∂ÏÏ¿‰· ı· Â›Ó·È Ë ∂ƒ∆.
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Á›ÓÔ˘Ó ·fi ÙÔ˘˜ ÙËÏÂÔÙÈÎÔ‡˜ ÛÙ·ıÌÔ‡˜.
∞·ÈÙÂ›Ù·È fiÌˆ˜ ¤Ó·˜ ·ÔÎˆ‰ÈÎÔÔÈËÙ‹˜,
ÙÔ "set top box". ∏ ÙËÏÂÔÙÈÎ‹ Û˘ÛÎÂ˘‹
‰ÂÓ Ú¤ÂÈ Ó· ·ÏÏ¿ÍÂÈ ·Ó·ÁÎ·ÛÙÈÎ¿.
øÛÙfiÛÔ, ÔÈ ÂÚÈÛÛfiÙÂÚÂ˜ ÙËÏÂÔÚ¿ÛÂÈ˜
Ô˘ ˘¿Ú¯Ô˘Ó Û‹ÌÂÚ· ÛÙ· Û›ÙÈ· Ì·˜
Â›Ó·È ¯·ÌËÏ‹˜ Â˘ÎÚ›ÓÂÈ·˜ Î·È ÌÔÓÔÊˆ-
ÓÈÎ¤˜. ŒÙÛÈ, ·ÚÁ¿ ‹ ÁÚ‹ÁÔÚ· ı· Á›ÓÂÈ Ô
ÂÊÔ‰È·ÛÌfi˜ ÌÂ Û‡Á¯ÚÔÓÂ˜ ÙËÏÂÔÚ¿ÛÂÈ˜
ÌÂ ˘„ËÏ‹˜ ÔÈfiÙËÙ·˜ Û‹Ì·. ∂ÎÙfi˜ ·fi
ÙÔÓ ·ÔÎˆ‰ÈÎÔÔÈËÙ‹, Ô ÙËÏÂıÂ·Ù‹˜ ı·
¯ÚÂÈ¿˙ÂÙ·È Î·È ÌÈ· ÙËÏÂÊˆÓÈÎ‹ ÁÚ·ÌÌ‹

(Û˘Ó‹ıˆ˜ ÁÚ‹ÁÔÚÔ˘ Internet) Ì¤Ûˆ ÙË˜
ÔÔ›·˜ ÔÈ ÂÓÙÔÏ¤˜ ÙÔ˘ ı· ÌÂÙ·Ê¤ÚÔÓÙ·È
·fi ÙÔ Û·ÏfiÓÈ ÛÙÔÓ ÙËÏÂÔÙÈÎfi ÛÙ·ıÌfi
Î·È ı· ÌÔÚÂ› Ó· Î¿ÓÂÈ ¯Ú‹ÛË ÙˆÓ ·ÌÊ›-
‰ÚÔÌˆÓ ˘ËÚÂÛÈÒÓ (pay per view, on
line ·È̄ Ó›‰È·, Î.Ï.). ∏ ÚÒÙË Ô˘ ı· ÚÔ-
ÛÊ¤ÚÂÈ ̆ ËÚÂÛ›Â˜ Â›ÁÂÈ·˜ „ËÊÈ·Î‹˜ ÙËÏÂ-
fiÚ·ÛË˜ ÛÙËÓ ∂ÏÏ¿‰· ı· Â›Ó·È Ë ∂ƒ∆. ∞fi

ÙÈ˜ ·Ú¯¤˜ ÙÔ˘ 2006 ÍÂÎÈÓ¿ Ë ÈÏÔÙÈÎ‹
ÂÎÔÌ‹ ÙÚÈÒÓ Â›ÁÂÈˆÓ „ËÊÈ·ÎÒÓ ÚÔ-
ÁÚ·ÌÌ¿ÙˆÓ (¤Ó· ÁÈ· Ù·ÈÓ›Â˜, ¤Ó· ÁÈ· ·ıÏË-
ÙÈÎ¿ Î·È ¤Ó· ÁÈ· ¿ÙÔÌ· ÌÂ ÂÈ‰ÈÎ¤˜ ·Ó¿-
ÁÎÂ˜) ·fi ÙËÓ ∂ƒ∆. ™Ù·‰È·Î¿ ·Ó·Ì¤ÓÂÙ·È
Ó· ·ÎÔÏÔ˘ı‹ÛÔ˘Ó Î·È ÔÈ ̆ fiÏÔÈÔÈ ÙËÏÂ-
ÔÙÈÎÔ› ÛÙ·ıÌÔ› ÙÈ˜ ‰È·‰ÈÎ·Û›Â˜ ÌÂÙ¿‚·ÛË˜
ÛÙË Ó¤· ÂÔ¯‹.

¡¤· ÂÔ¯‹

∂ÎÙfi˜ ·fi ÙËÓ ÔÈfiÙËÙ· ÙÔ˘ Û‹Ì·ÙÔ˜ Ë
ÌÂÁ¿ÏË ·ÏÏ·Á‹ Ô˘ Ê¤ÚÓÂÈ Ë „ËÊÈ·Î‹
ÙËÏÂfiÚ·ÛË Â›Ó·È fiÙÈ ‰ËÌÈÔ˘ÚÁÂ› ÌÈ· ·ÁÔÚ¿
ÂÎ·ÙÔÌÌ˘Ú›ˆÓ Â˘ÚÒ. ªÂ ·ÊÂÙËÚ›· ÙÔ
Internet Î·È ÙÈ˜ Ú·Á‰·›· ·Ó·Ù˘ÛÛfiÌÂÓÂ˜
·ÁÔÚ¤˜ ÙË˜ ∞Û›·˜, Ù· ¤ÛÔ‰· ÙË˜ ‚ÈÔÌË¯·Ó›·˜
ÙˆÓ media ÛÂ ·ÁÎfiÛÌÈ· ÎÏ›Ì·Î· ˘Ô-
ÏÔÁ›˙ÂÙ·È fiÙÈ ı· ÍÂÂÚ¿ÛÔ˘Ó ÙÔ ú1,45
ÙÚÈ˜. ∆Ô Internet ˘„ËÏÒÓ Ù·¯˘Ù‹ÙˆÓ Î·È

ÔÈ ·Û‡ÚÌ·ÙÂ˜ ÙÂ¯ÓÔÏÔÁ›Â˜ ‰ËÌÈÔ˘ÚÁÔ‡Ó Ó¤·
‰Â‰ÔÌ¤Ó· ÛÙË ‚ÈÔÌË¯·Ó›· ÙˆÓ media. H
internet ÙËÏÂfiÚ·ÛË ı· ÂÎÙÔÍÂ‡ÛÂÈ ÙË
Û˘ÁÎÂÎÚÈÌ¤ÓË ·ÁÔÚ¿, ·ÊÔ‡ ÂÎÙÈÌ¿Ù·È fiÙÈ
Ù· ¤ÛÔ‰· ·fi ÙÈ˜ online ̆ ËÚÂÛ›Â˜ „˘¯·-
ÁˆÁ›·˜ (videogames, ÌÔ˘ÛÈÎ‹, Î.¿.) ·ÁÎÔ-
ÛÌ›ˆ˜ ı· ÂÎÙÈÓ·¯ıÔ‡Ó ·fi ú9,41 ‰È˜ ÙÔ
2004 ÛÂ ú60,28 ‰È˜ ˆ˜ ÙÔ 2009. ∆ËÏÂ-
ÔÙÈÎÔ› ÛÙ·ıÌÔ›, ÙËÏÂÈÎÔÈÓˆÓÈ·ÎÔ› ÔÚÁ·-
ÓÈÛÌÔ›, ÂÙ·ÈÚ›Â˜ ·ÚÔ¯‹˜ ˘ËÚÂÛÈÒÓ
πnternet, ‰È·ÊËÌÈÛÙÈÎ¤˜ ÂÙ·ÈÚ›Â˜, ÎÈÓËÌ·-
ÙÔÁÚ·ÊÈÎ¿ studios, ÔÌ¿‰Â˜ ·ÏÏ¿ Î·È Î·Ù·-
ÛÎÂ˘·ÛÙ¤˜ ËÏÂÎÙÚÔÓÈÎÒÓ Û˘ÛÎÂ˘ÒÓ ı·
‰ÈÂÎ‰ÈÎ‹ÛÔ˘Ó ÌÂÚ›‰ÈÔ Û' ·˘Ù‹ ÙË Ó¤·
·ÁÔÚ¿. ∞ÎfiÌË Î·È ÙÔ ›‰ÈÔ ÙÔ ÎÚ¿ÙÔ˜ ÊÈÏÔ-
‰ÔÍÂ› fiÙÈ ı· ‚¿ÏÂÈ ÏÂÊÙ¿ ÛÙÔ Ù·ÌÂ›Ô ÙÔ˘
·ÍÈÔÔÈÒÓÙ·˜ Î·Ï‡ÙÂÚ· ÙÈ˜ Û˘¯ÓfiÙËÙÂ˜.
™ÙËÓ ∂.∂. ÈÛÙÂ‡Ô˘Ó fiÙÈ Ë ÌÂÙ¿‚·ÛË ÛÙËÓ
„ËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË ı· Û˘Ì‚¿ÏÂÈ ÛÙËÓ
ÂÚ·ÈÙ¤Úˆ ·Ó¿Ù˘ÍË ÙË˜ Â˘Úˆ·˚Î‹˜

32

H Internet ÙËÏÂfiÚ·ÛË

ı· ÂÎÙÔÍÂ‡ÛÂÈ

ÙË Û˘ÁÎÂÎÚÈÌ¤ÓË ·ÁÔÚ¿,

·ÊÔ‡ ÂÎÙÈÌ¿Ù·È fiÙÈ Ù·

¤ÛÔ‰· ·fi ÙÈ˜ online

˘ËÚÂÛ›Â˜ „˘¯·ÁˆÁ›·˜

·ÁÎÔÛÌ›ˆ˜ ı·

ÂÎÙÈÓ·¯ıÔ‡Ó ÛÙ· ú60,28

‰È˜ ˆ˜ ÙÔ 2009
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√È 5 ÚÒÙÂ˜
¯ÒÚÂ˜ 

2004 2010
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+162%

+194%

2004 2010

2004 2010
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2004 2010

°ÂÚÌ·Ó›·

°·ÏÏ›·

πÛ·Ó›· πÙ·Ï›·

54,6%

+150
%21,8%

ªÂÁ. µÚÂÙ·Ó›·

19,1%

57,8%

25,4%

26,3%

57,4%

17,7%

60,9%

46,4%

56,2%

24,2%

¢È¿ÁÚ·ÌÌ· 2. ¶ËÁ‹: Jupiter Research (πÔ‡ÓÈÔ˜2004),Screen Digest (∞Ú›ÏÈÔ˜ 2005),ISPs (πÔ‡ÓÈÔ˜ 2005)
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¢È¿ÁÚ·ÌÌ· 3. ¶ËÁ‹: Datamonitor

ÔÈÎÔÓÔÌ›·˜. ÃÚÂÈ¿˙ÂÙ·È fiÌˆ˜ ·ÚÎÂÙ‹ ‰Ô˘-
ÏÂÈ¿ ÁÈ· Ó· ˘ÈÔıÂÙËıÔ‡Ó ·fi ÙÔ Û‡ÓÔÏÔ
ÙˆÓ Â˘Úˆ·˚ÎÒÓ ÎÚ·ÙÒÓ Ù· ÎÔÈÓ¿ Úfi-
Ù˘· Ô˘ ÂÙÔÈÌ¿˙ÂÈ Ë EBU. ∫·È ·˘Ùfi ÁÈ·Ù›
˘¿Ú¯Ô˘Ó ÛËÌ·ÓÙÈÎ¤˜ ‰È·ÊÔÚ¤˜ ÛÙËÓ
ÙÂ¯ÓÔÏÔÁÈÎ‹ ÎÔ˘ÏÙÔ‡Ú· Ô˘ ·ÎÔÏÔ˘-
ıÔ‡Ó ÛÂ ı¤Ì·Ù· ÙËÏÂfiÚ·ÛË˜ ÔÈ ∂˘Úˆ-
·›ÔÈ. √È °ÂÚÌ·ÓÔ› ¯ÚËÛÈÌÔÔÈÔ‡Ó ÙËÓ
Î·Ïˆ‰È·Î‹ Î·È ‰ÔÚ˘ÊÔÚÈÎ‹ ÙËÏÂfiÚ·ÛË,
ÔÈ µ¤ÏÁÔÈ Î·È ÔÈ √ÏÏ·Ó‰Ô› ÙËÓ Î·Ïˆ‰È·Î‹
ÙËÏÂfiÚ·ÛË, ÔÈ ¡ÔÚ‚ËÁÔ› ̄ ÚËÛÈÌÔÔÈÔ‡Ó
¤Ó· Ì›ÁÌ· Î·Ïˆ‰È·Î‹˜, ‰ÔÚ˘ÊÔÚÈÎ‹˜ Î·È
„ËÊÈ·Î‹˜ ÙËÏÂfiÚ·ÛË˜, ÔÈ µÚÂÙ·ÓÔ›, ÔÈ
πÛ·ÓÔ›, ÔÈ πÙ·ÏÔ› Î·È ÔÈ °¿ÏÏÔÈ ¤¯Ô˘Ó
·ÚfiÌÔÈ· „ËÊÈ·Î‹ ÙËÏÂfiÚ·ÛË. 

™ÙÔ ÌÂÙ·Í‡ ÛÙËÓ ¿ÏÏË ÏÂ˘Ú¿ ÙÔ˘ ∞ÙÏ·-
ÓÙÈÎÔ‡ Ë America Online (AOL) ÂÙÔÈÌ¿˙ÂÙ·È
Ó· ı¤ÛÂÈ ÛÂ ÏÂÈÙÔ˘ÚÁ›· ÙËÓ "online ÙËÏÂ-
fiÚ·ÛË". H ‰È·‰ÈÎÙ˘·Î‹ ˘ËÚÂÛ›· ı·
ÔÓÔÌ¿˙ÂÙ·È In2TV Î·È ı· ¯ˆÚ›˙ÂÙ·È ÛÂ ¤ÍÈ
Î·Ó¿ÏÈ· ·Ó¿ÏÔÁ· ÌÂ ÙÔ ı¤Ì· (ÎˆÌˆ‰›·,
‰Ú¿Ì·, Î.Ï.). ∆Ô ÚÒÙÔ ¤ÙÔ˜ ÏÂÈÙÔ˘ÚÁ›·˜
Ë ˘ËÚÂÛ›· In2TV ı· ÚÔÛÊ¤ÚÂÈ 3.400

ÒÚÂ˜ ÙËÏÂÔÙÈÎÔ‡ ÚÔÁÚ¿ÌÌ·ÙÔ˜, Î˘Ú›ˆ˜
·fi ÙË Warner Brothers. ∞ÓÙ›ÛÙÔÈ¯Â˜ ̆ Ë-
ÚÂÛ›Â˜ ÂÙÔÈÌ¿˙Ô˘Ó ÙfiÛÔ Ë Yahoo fiÛÔ Î·È
Ë Google. ∂›ÛË˜, Ù· ÌÂÁ¿Ï· ÛÙÔ‡ÓÙÈÔ
ÙÔ˘ ÃfiÏÈÁÔ˘ÓÙ Û˘ÌÊÒÓËÛ·Ó ÛÙËÓ ÒÏËÛË
Î·È ÂÓÔÈÎ›·ÛË ÎÈÓËÌ·ÙÔÁÚ·ÊÈÎÒÓ Ù·ÈÓÈÒÓ
ÛÙÔ ¢È·‰›ÎÙ˘Ô. ∂ÎÙfi˜ fiÌˆ˜ ·fi ÙÔ˘˜ ̆ Ô-
ÏÔÁÈÛÙ¤˜, ÙËÏÂfiÚ·ÛË ÌÔÚÔ‡ÌÂ Ï¤ÔÓ
Ó· ‰Ô‡ÌÂ Î·È Ì¤Û· ·fi Ù· ÎÈÓËÙ¿ ÙËÏ¤-
ÊˆÓ·. °›ÓÔÓÙ·È ‰ÔÎÈÌ¤˜ ÛÂ fiÏÔ ÙÔÓ ÎfiÛÌÔ
Î·È Ù· ÚÒÙ· "ÙËÏ¤ÊˆÓ· - ÙËÏÂÔÚ¿ÛÂÈ˜"

·Ó·Ì¤ÓÂÙ·È ˆ˜ ı· ·Ú¯›ÛÔ˘Ó Ó· Î¿ÓÔ˘Ó
ÙËÓ ÂÌÊ¿ÓÈÛ‹ ÙÔ˘˜ ÛÙÈ˜ Â˘Úˆ·˚Î¤˜ ·ÁÔÚ¤˜
Ì¤Û· ÛÙÔ 2006. ∆· ÎÈÓËÙ¿ ÙËÏ¤ÊˆÓ· ÙÚ›ÙË˜
ÁÂÓÈ¿˜ Ï·Ì‚¿ÓÔ˘Ó ‹‰Ë ÙËÏÂÔÙÈÎfi Û‹Ì·
Ì¤Ûˆ ÙÔ˘ video streaming. ™Ù· ÙËÏ¤ÊˆÓ·
ˆÛÙfiÛÔ ÙË˜ ÂfiÌÂÓË˜ ÁÂÓÈ¿˜ Ë ÂÈÎfiÓ· -
Î·È ÏfiÁˆ „ËÊÈ·Î‹˜ ÂÎÔÌ‹˜ ·fi ÙÔÓ
ÙËÏÂÔÙÈÎfi ÛÙ·ıÌfi - ı· Â›Ó·È ̆ „ËÏfiÙÂÚË˜
ÔÈfiÙËÙ·˜ ·fi ·˘Ù‹Ó Ô˘ ‰›ÓÔ˘Ó Û‹ÌÂÚ·
Ù· ÎÈÓËÙ¿ ÙÚ›ÙË˜ ÁÂÓÂ¿˜ ÛÙËÓ ·Ó··Ú·-
ÁˆÁ‹ ÙÔ˘ mobile video streaming. 

ªÂ ·ÊÂÙËÚ›· ÙÔ Internet Î·È ÙÈ˜ Ú·Á‰·›·

·Ó·Ù˘ÛÛfiÌÂÓÂ˜ ·ÁÔÚ¤˜ ÙË˜ ∞Û›·˜, Ù· ¤ÛÔ‰·

ÙË˜ ‚ÈÔÌË¯·Ó›·˜ ÙˆÓ media ÛÂ ·ÁÎfiÛÌÈ· ÎÏ›Ì·Î·

˘ÔÏÔÁ›˙ÂÙ·È fiÙÈ ı· ÍÂÂÚ¿ÛÔ˘Ó ÙÔ ú1,45 ÙÚÈ˜ 

EYPø¶A´KH æHºIAKH A°OPA 2004 - 2008
  

 2003 2004 2005 2006 2007 2008

¡ÔÈÎÔÎ˘ÚÈ¿ ÌÂ TV 148.000 149.000 149.000 149.000 150.000 150.000

Digital Cable 6.100 8.10 10.900 15.000 20.400 25.500

Digital Satellite 21.200 24.700 28.200 31.800 34.900 37.400

Digital Terrestrial 3.900 7.000 11.000 15.800 20.900 26.100

™‡ÓÔÏÔ 31.200 39.800 50.100 62.600 76.200 89.000

% 21% 27% 34% 42% 51% 59%

      

¢È¿ÁÚ·ÌÌ· 1: ∂˘Úˆ·˚Î‹ æËÊÈ·Î‹ TV ˆ˜ ÙÔ 2008

¢È¿ÁÚ·ÌÌ· 2: ™˘ÁÎÚÈÙÈÎ‹ ·Ó¿Ù˘ÍË ÙË˜ ·ÁÔÚ¿˜ 2003 - 2008
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¶›Ó·Î·˜ 1: ∂˘Úˆ·˚Î‹ æËÊÈ·Î‹ TV ˆ˜ ÙÔ 2008
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