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∞ÓÔ‰ÈÎ‹ Ë Ù¿ÛË ÙÔ˘ e-shopping ÛÙËÓ ∂˘ÚÒË

FORR E S T E R  R E S E A RCH

ŸÏÔ Î·È ÂÚÈÛÛfiÙÂÚÔÈ ∂˘Úˆ·›-
ÔÈ Î·Ù·Ó·ÏˆÙ¤˜ ·Ó·Ì¤ÓÂÙ·È Ó·

ÂÈÛÎÂÊıÔ‡Ó ÙÈ˜ ÈÛÙÔÛÂÏ›‰Â˜ ËÏÂ-
ÎÙÚÔÓÈÎÒÓ Î·Ù·ÛÙËÌ¿ÙˆÓ ÙËÓ Âfi-
ÌÂÓË ÂÓÙ·ÂÙ›·. ™‡ÌÊˆÓ· ÌÂ ¤ÚÂ˘-
Ó· ÙË˜ Forrester Research, Ë ∂˘ÚÒ-
Ë ÌÂ ÚˆÙÔfiÚÔ˘˜ ÙÔ ∏ÓˆÌ¤ÓÔ
µ·Û›ÏÂÈÔ Î·È ÙË °ÂÚÌ·Ó›· ·ÔÎÙ¿ ÛÙ·-
‰È·Î¿ Û˘ÓÂ›‰ËÛË on line Î·Ù·Ó·Ïˆ-
Ù‹. ∆Ô ÂÓı·ÚÚ˘ÓÙÈÎfi Â›Ó·È fiÙÈ ·˘Ù‹
ÙËÓ Ù¿ÛË ·ÎÔÏÔ˘ıÂ› Î·È Ô „ËÊÈ·Î¿
"·Ó·ÏÊ¿‚ËÙÔ˜" ¡fiÙÔ˜, ÌÂ ÚÒÙÂ˜
¯ÒÚÂ˜ ÙËÓ πÙ·Ï›· Î·È ÙËÓ πÛ·Ó›·. 
∏ ∂ÏÏ¿‰· ·Ú¯›˙ÂÈ Ó· ·ÓÙÈ‰Ú¿ ‰˘Ó·-
ÌÈÎ¿ ·fi ÙÔ 2007 Î·È ÌÂÙ¿.

™ËÌÂ›Ô - ÎÏÂÈ‰› ÁÈ· ÙËÓ ·Ó¿Ù˘ÍË ÙˆÓ
on line ·ÁÔÚÒÓ ÙfiÛÔ ÛÙÈ˜ „ËÊÈ·Î¿
ÒÚÈÌÂ˜ fiÛÔ Î·È ÛÙÈ˜ ̆ fiÏÔÈÂ˜ Â˘Úˆ-
·˚Î¤˜ ̄ ÒÚÂ˜ Â›Ó·È Ó· Î·Ù·ÛÙÂ› Ë ̄ Ú‹-
ÛË ÙÔ˘ ˘ÔÏÔÁÈÛÙ‹ Î·È ÙÔ˘ Internet
·ÓÂÏ·ÛÙÈÎ‹ ‰·¿ÓË ÁÈ· Î¿ıÂ ÓÔÈÎÔ-
Î˘ÚÈfi Î·È Ó· ÂÍÂÏÈ¯ıÂ› ÛÂ Î·Ù·Ó·Ïˆ-
ÙÈÎ‹ Û˘Ó‹ıÂÈ· ÁÈ· ÙÔ Û‡ÓÔÏÔ Û¯Â‰fiÓ
ÙÔ˘ ÏËı˘ÛÌÔ‡, ·ÓÂÍ·ÚÙ‹Ùˆ˜ ËÏÈ-

Î›·˜, Ê‡ÏÔ˘, ÌÔÚÊˆÙÈÎÔ‡ ÂÈ¤‰Ô˘
Î·È ÂÈÛÔ‰‹Ì·ÙÔ˜. ™Â ·˘Ùfi Î·ıÔÚÈ-
ÛÙÈÎfi ÚfiÏÔ ·›˙ÂÈ Ë ·Ó¿Ù˘ÍË ÙˆÓ
Â˘Ú˘˙ˆÓÈÎÒÓ ‰ÈÎÙ‡ˆÓ ·ÏÏ¿ Î·È 
Ë ÂÓ·Û¯fiÏËÛË ÙˆÓ retailers ÌÂ ÙËÓ  
ËÏÂÎÙÚÔÓÈÎ‹ ·ÁÔÚ¿. 

∏ ÂÓÙ·ÂÙ›· 2004-2009
ÀÔÏÔÁ›˙ÂÙ·È fiÙÈ ÙÔ 2005 ÔÈ ∂˘Úˆ-
·›ÔÈ ¯Ú‹ÛÙÂ˜ ÙÔ˘ Internet ı· ÍÔ‰¤-
„Ô˘Ó ÛÂ on line ·ÁÔÚ¤˜ €223 Î·Ù¿
Ì¤ÛÔ fiÚÔ, ÊÙ¿ÓÔÓÙ·˜ ÙÔÓ Ù˙›ÚÔ ÙˆÓ
ËÏÂÎÙÚÔÓÈÎÒÓ ·ÁÔÚÒÓ ÛÙËÓ ∂˘ÚÒË
ÛÙ· €40 ‰È˜. ∏ Ù¿ÛË ‰Â›¯ÓÂÈ ˆ˜ ÙfiÛÔ
ÔÈ Î·Ù·Ó·ÏˆÙ¤˜ fiÛÔ Î·È ÔÈ ¤ÌÔÚÔÈ
¯ÚËÛÈÌÔÔÈÔ‡Ó ÈÔ Â‡ÎÔÏ· ÙÔ ¢È·‰›-
ÎÙ˘Ô, ÌÂ ·ÔÙ¤ÏÂÛÌ· ÙÔ e-shopping
ÙÔ 2009 Ó· ·ÓÙÈÚÔÛˆÂ‡ÂÈ ÙÔ 8%
ÙÔ˘ Û˘ÓfiÏÔ˘ ÙˆÓ ·ÁÔÚÒÓ ÛÙËÓ ∂˘ÚÒ-
Ë ·fi 2% Ô˘ Â›Ó·È Û‹ÌÂÚ·. √ Ù˙›-
ÚÔ˜ ÙÔ˘ ˘ÔÏÔÁ›˙ÂÙ·È Ó· ÊÙ¿ÛÂÈ Ù·
€167 ‰È˜, ÌÈ·˜ Ô˘ ÂÚÈÛÛfiÙÂÚÔÈ ·fi
ÙÔ˘˜ ÌÈÛÔ‡˜ ∂˘Úˆ·›Ô˘˜ ÂÓ‹ÏÈÎÂ˜
ı· Â›Ó·È Ù·ÎÙÈÎÔ› on line Î·Ù·Ó·Ïˆ-

Ù¤˜ (¶›Ó·Î·˜ 1).  ª¤¯ÚÈ ÙÒÚ· ÔÈ ÙÚÂÈ˜
ÛÙÔ˘˜ Ù¤ÛÛÂÚÈ˜ ·fi ÙÔ˘˜ Ù·ÎÙÈÎÔ‡˜
∂˘Úˆ·›Ô˘˜ Î·Ù·Ó·ÏˆÙ¤˜ ÙˆÓ on
line ·ÁÔÚÒÓ ÚÔ¤Ú¯ÔÓÙ·È ·fi ÙÔ ∏Ó.
µ·Û›ÏÂÈÔ, ÙË °·ÏÏ›·, ÙËÓ √ÏÏ·Ó‰›·
Î·È ÙËÓ πÙ·Ï›·. ∆Ô ÔÛÔÛÙfi ÙˆÓ Ù·ÎÙÈ-
ÎÒÓ on line Î·Ù·Ó·ÏˆÙÒÓ ÛÙÔ ∏Ó.
µ·Û›ÏÂÈÔ ÊÙ¿ÓÂÈ ÙÔ 45%, ÛÙË °ÂÚ-
Ì·Ó›· ÙÔ 39%, ÛÙË °·ÏÏ›· 20%, ÛÙËÓ
πÙ·Ï›· 10% Î·È ÛÙËÓ πÛ·Ó›· 8%. ∆Ô
29% ÙˆÓ ∂˘Úˆ·›ˆÓ Á›ÓÔÓÙ·È on line
Î·Ù·Ó·ÏˆÙ¤˜ ·fi ÙËÓ ÚÒÙË ̄ ÚÔÓÈ¿
Û‡Ó‰ÂÛË˜ ÛÙÔ Internet. ∆Ô ÔÛÔÛÙfi
·˘Ùfi ÚÈÓ ·fi ÙÚ›· ¯ÚfiÓÈ· Î˘Ì·ÈÓfi-
Ù·Ó ÛÙÔ 17%. ∫¿ıÂ ‰Â˘ÙÂÚfiÏÂÙÔ
¤Ó·˜ ∂˘Úˆ·›Ô˜ ÂÓ‹ÏÈÎ·˜ Á›ÓÂÙ·È
Ù·ÎÙÈÎfi˜ on line Î·Ù·Ó·ÏˆÙ‹˜ ÛÙÈ˜
¤ÓÙÂ ÌÂÁ·Ï‡ÙÂÚÂ˜ ·ÓÙ›ÛÙÔÈ¯Â˜ ·ÁÔ-
Ú¤˜ ÙË˜ ∂˘ÚÒË˜ Î·È Û˘ÁÎÂÎÚÈÌ¤Ó·
ÛÙË °ÂÚÌ·Ó›·, ∏Ó. µ·Û›ÏÂÈÔ, 
πÙ·Ï›·, °·ÏÏ›· Î·È πÛ·Ó›·.

∞fi ÙËÓ ¿ÏÏË ÏÂ˘Ú¿ fiÏÔ Î·È ÂÚÈÛ-
ÛfiÙÂÚÔÈ ∂˘Úˆ·›ÔÈ ÏÈ·Ó¤ÌÔÚÔÈ ÚÔ-
Û·ıÔ‡Ó Ó· ÚÔÛÊ¤ÚÔ˘Ó ÙÔ Î·Ï‡-
ÙÂÚÔ ÛÙÔ˘˜ Î·Ù·Ó·ÏˆÙ¤˜ ÙÔ˘˜, 
·ÓÂ‚¿˙ÔÓÙ·˜ ¤ÙÛÈ ÙÔÓ ‹¯Ë ÙˆÓ 
··ÈÙ‹ÛÂˆÓ Î·È ÙˆÓ ·Ó·ÁÎÒÓ Ô˘
ÌÔÚÔ‡Ó Ó· Î·Ï˘ÊıÔ‡Ó Ì¤Ûˆ ÙˆÓ 
ËÏÂÎÙÚÔÓÈÎÒÓ Î·Ù·ÛÙËÌ¿ÙˆÓ. øÛÙfi-
ÛÔ ·fi ÙÔ 2001 Î·È ÌÂÙ¿ ‰ÂÓ ¤¯ÂÈ ·Ó·-
‰˘ıÂ› Í·Ó¿ ÛÙÔ Â˘Úˆ·˚Îfi ËÏÂÎÙÚÔÓÈÎfi ∂
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¶›Ó·Î·˜ 1. ¶ˆÏ‹ÛÂÈ˜ Ì¤Ûˆ ËÏÂÎÙÚÔÓÈÎÒÓ ·ÁÔÚÒÓ ·Ó¿ ¯ÒÚ·, 2004 - 2009 ÛÂ € ÂÎ·Ù.

Broadband

Dial-up

60%

44%

53%

39%

TÚ·Â˙ÈÎ¤˜
∂ÚÁ·Û›Â˜

on-line

∞ÁÔÚ¤˜
on-line

¢È¿ÁÚ·ÌÌ· 1. ∞ÁÔÚ¤˜/ ∆Ú·Â˙ÈÎ¤˜ ∂ÚÁ·Û›Â˜,
on-line. ¶ËÁ‹: ∂˘Úˆ·›ÔÈ Î·Ù·Ó·ÏˆÙ¤˜
Ô˘ ¯ÚËÛÈÌÔÔÈÔ‡Ó Internet ÛÙÔ Û›ÙÈ.

ÃÒÚ· 2004 2005 2006 2007 2008 2009

°ÂÚÌ·Ó›· €10.632 €15.237 €20.620 €27.449 €35.115 €42.765

∏Ó. µ·Û›ÏÂÈÔ €14.116 €18.882 €23.988 €29.045 €33.979 €40.003

°·ÏÏ›· €3.585 €5.573 €8.443 €12.313 €17.229 €22.448

πÙ·Ï›· €1.922 €3.073 €4.794 €7.355 €11.060 €16.188

πÛ·Ó›· €823 €1.282 €1.967 €2.949 €4.304 €6.087

™Ô˘Ë‰›· €1.263 €1.856 €2.643 €3.592 €4.653 €5.764

¡ÔÚ‚ËÁ›· €713 €1.034 €1.416 €1.992 €2.617 €3.206

¢·Ó›· €712 €1.029 €1.452 €1.961 €2.534 €3.138

ºÈÓÏ·Ó‰›· €474 €697 €1.003 €1.399 €1.895 €2.488

√ÏÏ·Ó‰›· €2.459 €3.295 €4.229 €5.214 €6.245 €7.316

µ¤ÏÁÈÔ €652 €948 €1.328 €1.789 €2.343 €3.009

§Ô˘ÍÂÌ‚Ô‡ÚÁÔ €54 €82 €118 €159 €203 €252

∂Ï‚ÂÙ›· €1.718 €2.498 €3.492 €4.519 €5.673 €6.794

∞˘ÛÙÚ›· €742 €1.089 €1.539 €2.129 €2.846 €3.658

πÚÏ·Ó‰›· €294 €441 €630 €873 €1.171 €1.520

¶ÔÚÙÔÁ·Ï›· €195 €308 €477 €723 €1.070 €1.488

∂ÏÏ¿‰· €104 €174 €288 €468 €738 €1.118

™‡ÓÔÏÔ €40.458 €57.498 €78.427 €103.928 €133.675 €167.242
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ÌÈÛÔ‡˜ ·fi ÙÔ Û‡ÓÔÏÔ ÂÎÂ›ÓˆÓ Ô˘
Î·Ù¤¯Ô˘Ó ËÏÂÎÙÚÔÓÈÎfi ˘ÔÏÔÁÈÛÙ‹
Î·È Û‡Ó‰ÂÛË ÛÙÔ ¢È·‰›ÎÙ˘Ô. ª¤¯ÚÈ
ÛÙÈÁÌ‹˜ Ë ÌÂÁ·Ï‡ÙÂÚË on line ·ÁÔ-
Ú¿ Â›Ó·È ÂÎÂ›ÓË ÙÔ˘ ∏Ó. µ·ÛÈÏÂ›Ô˘ ÌÂ
Ù˙›ÚÔ €14 ‰ÈÛ. Î·È ÙÔ 2009 ·Ó·Ì¤ÓÂ-
Ù·È Ó· ÊÙ¿ÛÂÈ Ù· €40 ‰È˜. ∏ °ÂÚÌ·-
Ó›· ·ÎÔÏÔ˘ıÂ› ·Ó Î·È ·ÎfiÌ· ıÂˆÚÂ›-
Ù·È ˆ˜ Â›Ó·È Ô "ÎÔÈÌÈÛÌ¤ÓÔ˜ Á›Á·-
ÓÙ·˜" ÙÔ˘ e-shopping. ∏ °·ÏÏ›· ·Ú¯›-
˙ÂÈ Î·È ÁÓˆÚ›˙ÂÈ Ì·˙ÈÎ¿ ÙÔ ¢È·‰›ÎÙ˘Ô
Î·È ‰Â›¯ÓÂÈ ˆ˜ ÍÂÙÚÂÏ·›ÓÂÙ·È ÌÂ ÙÈ˜
on line ·ÁÔÚ¤˜. ∏ ¡ÔÚ‚ËÁ›·, ·Ó Î·È
ÚˆÙÔfiÚÔ˜ ÛÙÈ˜ Û˘Ó‰¤ÛÂÈ˜ ÙÔ˘
¢È·‰ÈÎÙ‡Ô˘ Â›Ó·È ÈÔ ‰ÈÛÙ·ÎÙÈÎ‹ ÌÂ
ÙÈ˜ on line ·ÁÔÚ¤˜. ∏ πÙ·Ï›· ÔÏÏ·-
Ï·ÛÈ¿˙ÂÈ ÙÔÓ Ù˙›ÚÔ ÙˆÓ on line ·ÁÔ-
ÚÒÓ ÙË˜ Î·È ÙÔ 2009 ˘ÔÏÔÁ›˙ÂÙ·È
Ó· ÂÍÂÏÈ¯ıÂ› ÛÙËÓ Ù¤Ù·ÚÙË ÌÂÁ·Ï‡-
ÙÂÚË on line ·ÁÔÚ¿ ÙË˜ ∂˘ÚÒË˜.
∏ ∂ÏÏ¿‰· ÚÔÛ·ıÂ› Ó· ·ÎÔÏÔ˘-
ı‹ÛÂÈ ÙÔ Ú˘ıÌfi ÙˆÓ ˘fiÏÔÈˆÓ Â˘Úˆ-
·˚ÎÒÓ ÎÚ·ÙÒÓ. Ÿˆ˜ ‰Â›¯ÓÔ˘Ó Ù·
ÛÙÔÈ¯Â›· ÙË˜ Forrester Research Ë
ÌÂÁ¿ÏË ·Ó·ÙÚÔ‹ ÛÙÔ on line shopping
ÛÙËÓ ∂ÏÏ¿‰· ·Ó·Ì¤ÓÂÙ·È ·fi ÙÔ
2007 Î·È ÌÂÙ¿.

∏ ‰ÈÂ›Û‰˘ÛË ÙˆÓ Â˘Ú˘˙ˆÓÈÎÒÓ ‰ÈÎÙ‡ˆÓ
·›˙ÂÈ Î·Ù·Ï˘ÙÈÎfi ÚfiÏÔ ÁÈ· ÙËÓ ·Ó¿-
Ù˘ÍË ÙÔ˘ e-shopping. √È ¯Ú‹ÛÙÂ˜

ÂÌfiÚÈÔ ÌÈ· ÛÔ‚·Ú‹ start up ÂÙ·ÈÚ›·
on line ·ÁÔÚÒÓ. ™‡ÌÊˆÓ· ÌÂ ÙÔ˘˜
·Ó·Ï˘Ù¤˜ ÙË˜ Forrester Research
·˘Ùfi ÛËÌ·›ÓÂÈ ˆ˜ ˘¿Ú¯ÂÈ ÌÂÁ¿ÏË
Â˘Î·ÈÚ›· ÁÈ· ‰Ú·ÛÙËÚÈÔÔ›ËÛË ÙˆÓ
ÂÌÔÚÈÎÒÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ. ™Ù· ıÂÙÈ-
Î¿ ÁÈ· ÙËÓ ÂÚ·ÈÙ¤Úˆ ‰Ú·ÛÙËÚÈÔ-
Ô›ËÛË ÙˆÓ retailers ÛÙÔ e-shopping
ÂÚÈÏ·Ì‚¿ÓÔÓÙ·È Î·È ÔÈ ‰¤Î· Ó¤Â˜
¯ÒÚÂ  ̃Ô  ̆¤¯Ô˘Ó ÂÓÙ·¯ıÂ› ÛÙËÓ ∂˘Úˆ-
·˚Î‹ ŒÓˆÛË.

°‡Úˆ ÛÙ· 60 ÂÎ·Ù. ˘ÔÏÔÁ›˙ÔÓÙ·È ÔÈ
Ù·ÎÙÈÎÔ› ∂˘Úˆ·›ÔÈ on line Î·Ù·Ó·-
ÏˆÙ¤˜ Î·È ·ÓÙÈÛÙÔÈ̄ Ô‡Ó ÂÚ›Ô˘ ÛÙÔ˘˜

ÙˆÓ Â˘Ú˘˙ˆÓÈÎÒÓ Û˘Ó‰¤ÛÂˆÓ ÂÚ-
ÓÔ‡Ó 8 ÒÚÂ˜ ÙËÓ Â‚‰ÔÌ¿‰· on line,
Ô˘ Â›Ó·È ‰ÈÏ¿ÛÈÔ˜ ̄ ÚfiÓÔ˜ ·fi ÂÎÂ›-
ÓÔÓ Ô˘ ÂÚÓÔ‡Ó ÔÈ ¯Ú‹ÛÙÂ˜ dial-up
Î·È ISDN Û˘Ó‰¤ÛÂˆÓ. √È ¯Ú‹ÛÙÂ˜
broadband „ˆÓ›˙Ô˘Ó Î·È ·Û¯ÔÏÔ‡-
ÓÙ·È ÌÂ ÙÔ e-banking ÈÔ Û˘¯Ó¿ ·fi
ÙÔ˘˜ ¿ÏÏÔ˘˜ ¯Ú‹ÛÙÂ˜ (¢È¿ÁÚ·ÌÌ·
1). √È ̆ „ËÏ¤˜ Ù·¯‡ÙËÙÂ˜ Î·È Ë ‰˘Ó·-
ÙfiÙËÙ· Ó· "ÛÂÚÊ¿ÚÔ˘Ó" ÛÙÔ Internet
Î·È Ó· ÙËÏÂÊˆÓÔ‡Ó Ù·˘Ùfi¯ÚÔÓ· Â›Ó·È
ÔÈ ÈÔ ‰ËÌÔÊÈÏÂ›˜ ÏfiÁÔÈ Ô˘ ˆıÔ‡Ó
ÙÔ˘˜ ∂˘Úˆ·›Ô˘˜ ÛÙÈ˜ Â˘Ú˘˙ˆÓÈÎ¤˜

Û˘Ó‰¤ÛÂÈ˜ Î·È ÛÙÔ e-shopping Ì¤Ûˆ
·˘ÙÒÓ. ªÂÁ·Ï‡ÙÂÚË ÚÔÙ›ÌËÛË ‰Â›-
¯ÓÔ˘Ó ÔÈ Ó¤ÔÈ ÛÂ ËÏÈÎ›· ¯Ú‹ÛÙÂ˜ ÙÔ˘

OÈ Î·Ù·Ó·ÏˆÙ¤˜
fiÛÔ Î·È ÔÈ ¤ÌÔÚÔÈ
ı· ¯ÚËÛÈÌÔÔÈÔ‡Ó

ÈÔ Â‡ÎÔÏ· ÙÔ ¢È·‰›ÎÙ˘Ô,
ÌÂ ·ÔÙ¤ÏÂÛÌ· ÔÈ on line

·ÁÔÚ¤˜ ÙÔ 2009
Ó· ·ÓÙÈÚÔÛˆÂ‡Ô˘Ó
ÙÔ 8% ÙÔ˘ Û˘ÓfiÏÔ˘

ÙˆÓ ·ÁÔÚÒÓ
ÛÙËÓ ∂˘ÚÒË ·fi 2%

Ô˘ Â›Ó·È Û‹ÌÂÚ·

¢È¿ÁÚ·ÌÌ· 3. ∞ÁÔÚ¤˜ on-line ÙÔ˘˜ ÙÂÏÂ˘Ù·›Ô˘˜ ÙÚÂÈ˜ Ì‹ÓÂ˜
¶ËÁ‹: 4.755 ∂˘Úˆ·›ÔÈ Î·Ù·Ó·ÏˆÙ¤˜.

¢È¿ÁÚ·ÌÌ· 2. ÃÚ‹ÛË Internet/ ËÏÈÎ›·
¶ËÁ‹: 18.423 ∂˘Úˆ·›ÔÈ Î·Ù·Ó·ÏˆÙ¤˜.

∆Ô „ËÊÈ·Îfi ¯¿ÛÌ· 

ÂÚÈıˆÚÈÔÔÈÂ› ÔÈÎÔÓÔÌÈÎ¿

ÙÈ˜ ¯ÒÚÂ˜ ÂÎÂ›ÓÂ˜, 

Ô˘ Ì¤ÓÔ˘Ó ›Ûˆ, 

ÂÍÔ˘‰ÂÙÂÚÒÓÂÈ ‰Â ·ÎfiÌ·

Î·È ·Ú·‰ÔÛÈ·Î¿ Û˘ÁÎÚÈÙÈÎ¿

ÙÔ˘˜ ÏÂÔÓÂÎÙ‹Ì·Ù· 

∞ÓÔ‰ÈÎ‹ Ë Ù¿ÛË ÙÔ˘ e-shopping ÛÙËÓ ∂˘ÚÒË

FORR E S T E R  R E S E A RCH



Internet Î·È Û‡ÌÊˆÓ· ÌÂ Û˘ÁÎÚÈÙÈÎ¿
ÛÙÔÈ¯Â›· ÙË˜ Forrester Research ÔÈ
ËÏÈÎ›Â˜ ·fi 25 ¤ˆ˜ 44 ÂÙÒÓ Ô‰ËÁÔ‡Ó
ÙËÓ ÎÔ‡ÚÛ· ÙÔ˘ e-shopping ÛÙËÓ

∂˘ÚÒË (¢È¿ÁÚ·ÌÌ· 2). ™˘ÁÎÂÎÚÈ-
Ì¤Ó· ÙÔ 72% ÙˆÓ ¯ÚËÛÙÒÓ ËÏÈÎ›·˜
16-24 ÂÙÒÓ Ú·ÁÌ·ÙÔÔÈÂ› Ì›· ‹ ‰‡Ô
ÊÔÚ¤˜ ÙÔ Ì‹Ó· Î¿ÔÈ· on line ·ÁÔ-

Ú¿. ∂Í›ÛÔ˘ ̆ „ËÏfi Â›Ó·È ÙÔ ÔÛÔÛÙfi
Î·È ÛÙÈ˜ ËÏÈÎ›Â˜ 25-34 ÂÙÒÓ Î·È 35-
44 ÂÙÒÓ. ∞ÓÙ›ÛÙÔÈ¯· ·ÓÔ‰ÈÎfi Â›Ó·È
Î·È ÙÔ ÔÛÔÛÙfi ÙˆÓ Á˘Ó·ÈÎÒÓ Ô˘
„ˆÓ›˙Ô˘Ó Ì¤Ûˆ ËÏÂÎÙÚÔÓÈÎÒÓ Î·Ù·-
ÛÙËÌ¿ÙˆÓ. ∞fi 17,1% Ô˘ ‹Ù·Ó ÙÔ
ÔÛÔÛÙfi ÙˆÓ on line Î·Ù·Ó·ÏˆÙÚÈÒÓ
¤¯ÂÈ ÊÙ¿ÛÂÈ ÛÙÔ 27,4%. ∆·Í›‰È·,
‚È‚Ï›·, ÚÔ˚fiÓÙ· ÌÔ˘ÛÈÎ‹˜, ÂÈÛÈÙ‹-
ÚÈ·, ÚÔ‡¯· Î·È ËÏÂÎÙÚÔÓÈÎfi˜ ÂÍÔ-
ÏÈÛÌfi˜ Â›Ó·È ÔÈ ÈÔ ‰ËÌÔÊÈÏÂ›˜ Î·ÙË-
ÁÔÚ›Â˜ ÛÙÔ on line shopping (¶›Ó·-
Î·˜ 2). øÛÙfiÛÔ Ù· ÂÚÈÛÛfiÙÂÚ·
ÍÔ‰Â‡Ô˘Ó ÔÈ ÌÂÁ·Ï‡ÙÂÚÔÈ ÛÂ ËÏÈÎ›·
¯Ú‹ÛÙÂ˜, fiÙ·Ó Î·È fiÔÙÂ ·ÔÊ·Û›-
ÛÔ˘Ó Ó· ÍÔ‰¤„Ô˘Ó ÛÙ· ËÏÂÎÙÚÔÓÈ-
Î¿ Î·Ù·ÛÙ‹Ì·Ù· (¢È¿ÁÚ·ÌÌ· 3).

¶ÚÔ‚Ï‹Ì·Ù· Î·È Ï‡ÛÂÈ˜  
¶·Ú¿ ÙÈ˜ ÚÔfi‰Ô˘˜ Ô˘ ¤¯Ô˘Ó Á›ÓÂÈ
ÙÔ e-shopping ÛÙËÓ ∂˘ÚÒË ‰ÂÓ ÌÔ-
ÚÂ› Ó· Û˘ÁÎÚÈıÂ› ÌÂ Ù· ÔÛÔÛÙfi Ô˘
¤¯ÂÈ ÙÔ e-shopping ÛÙÈ˜ ∏¶∞. ÀÔ-
ÏÔÁ›˙ÂÙ·È fiÙÈ Ë ÏÂÈÔ„ËÊ›· ÙˆÓ ∂˘Úˆ-
·›ˆÓ ÂÓËÏ›ÎˆÓ ‰ÂÓ ¤¯Ô˘Ó ˘ÔÏÔÁÈ-
ÛÙ‹ Ô‡ÙÂ ‚¤‚·È· Û‡Ó‰ÂÛË ÛÙÔ Internet.
¶ÂÚ›Ô˘ 60 ÂÎ·Ù. Î·Ù·Ó·ÏˆÙ¤˜ ËÏÈ-
Î›·˜ ¿Óˆ ÙˆÓ 55 ÂÙÒÓ ‰ÂÓ ¤¯Ô˘Ó Î·Ì›·
Û¯¤ÛË ÌÂ ÙÔ Internet Î·È ‰Â ‚Ï¤Ô˘Ó
ÙÔ ÏfiÁÔ Ó· ·ÔÎÙ‹ÛÔ˘Ó. ∏ ÌÂ›ˆÛË
ÙÔ˘ ÎfiÛÙÔ˘˜ ·fiÎÙËÛË˜ „ËÊÈ·ÎÔ‡
ÂÍÔÏÈÛÌÔ‡ Î·È ‰È·Û‡Ó‰ÂÛË˜ ÛÙÔ
Internet Î·È Ë Î·Ï‡ÙÂÚË ÂÎ·›‰Â˘ÛË
ÛÙË ̄ Ú‹ÛË ÙÔ˘ ∏/À ·ÔÙÂÏÔ‡Ó ÛËÌ·-
ÓÙÈÎ¿ Î›ÓËÙÚ· ÁÈ· ÙÔ˘˜ ∂˘Úˆ·›Ô˘˜
Î·Ù·Ó·ÏˆÙ¤˜ Î·È ÙËÓ ¤ÓÙ·Í‹ ÙÔ˘˜
ÛÙÔÓ „ËÊÈ·Îfi ÎfiÛÌÔ (¢È¿ÁÚ·ÌÌ· 4).
™ËÌ·ÓÙÈÎ¿ Â›Ó·È Ù· ÔÛÔÛÙ¿ fiÛˆÓ
ÈÛ¯˘Ú›˙ÔÓÙ·È ˆ˜ ‰ÂÓ Î¿ÓÔ˘Ó on line
·ÁÔÚ¤˜ ·Ó ‰ÂÓ ‰Ô˘Ó Ù· ÚÔ˚fiÓÙ·, Ô˘
ÓÈÒıÔ˘Ó ·Ó·ÛÊ·ÏÂ›˜ ÌÂ ÙÈ˜ ËÏÂ-
ÎÙÚÔÓÈÎ¤˜ ÏËÚˆÌ¤˜, Ô˘ „¿¯ÓÔ˘Ó
ÛÙÔ ËÏÂÎÙÚÔÓÈÎfi Î·Ù¿ÛÙËÌ· ·ÏÏ¿
·ÁÔÚ¿˙Ô˘Ó ÙÂÏÈÎ¿ ·fi ÙÔ Ê˘ÛÈÎfi
ÛËÌÂ›Ô ÒÏËÛË˜, Î·ıÒ˜ Î·È ÂÎÂ›ÓˆÓ
Ô˘ ÈÛÙÂ‡Ô˘Ó ˆ˜ Ù· ÎfiÛÙË ÌÂÙ·-
ÊÔÚ¿˜ Â›Ó·È ˘„ËÏ¿.

æËÊÈ·Î¿ ª¤Û·
§ÔÁÈÛÌÈÎfi
µÈ‚Ï›·
ªÔ˘ÛÈÎ‹
Videos/DVDs
∂ÈÛÈÙ‹ÚÈ·
§Ô˘ÏÔ‡‰È·
∂Ó‰˘Ì·Û›·
ƒÔ‡¯·
¶·Ô‡ÙÛÈ·
∫ÔÛÌ‹Ì·Ù·/ ƒÔÏfiÁÈ·
ÕÏÏ·
ªÂÙ·Ô›ËÛË
¶·È¯Ó›‰È·
Video games

∞ıÏËÙÈÎ¿ Â›‰Ë
∏ÏÂÎÙÚÔÓÈÎfi˜ ∂ÍÔÏÈÛÌfi˜
∂ÍÔÏÈÛÌfi˜
Consumer electronics
∂›‰Ë §È·ÓÈÎ‹˜ ÃÚ‹ÛË˜
¶ÚÔÌ‹ıÂÈÂ˜, ∞Ó·„˘ÎÙÈÎ¿
¶ÔÙ¿

√ÌÔÚÊÈ¿/ ÀÁÂ›·
∂›‰Ë √ÈÎÈ·Î‹˜ ÃÚ‹ÛË˜
™˘ÛÎÂ˘¤˜

∂ÌÔÚÂ‡Ì·Ù·
ŒÈÏ·
∂ÚÁ·ÏÂ›·/ ∫‹Ô˜

∆·Í›‰È·

™‡ÓÔÏÔ

2004 2005 2006 2007 2008 2009

€7.083 €9.370 €11.694 €13.806 €15.903 €18.917
€992 €1.116 €1.196 €1.264 €1.313 €1.347

€3.131 €4.313 €5.589 €6.870 €8.040 €9.031
€1.483 €1.728 €1.925 €2.119 €2.280 €2.407
€1.477 €2.213 €2.984 €3.553 €4.270 €6.132
€3.542 €4.946 €6.545 €8.226 €9.681 €11.149

€477 €647 €857 €1.083 €1.325 €1.494
€5.769 €8.737 €12.716 €17.572 €23.145 €29.187
€3.883 €5.956 €8.739 €12.146 €16.021 €20.125

€845 €1.315 €2.038 €2.921 €4.012 €5.321
€306 €468 €670 €950 €1.288 €1.675
€735 €998 €1.269 €1.555 €1.824 €2.066

€2.121 €3.095 €3.384 €4.157 €4.916 €5.473
€467 €722 €990 €1.299 €1.606 €1.796

€1.267 €1.845 €1.734 €2.043 €2.338 €2.550
€387 €528 €660 €815 €972 €1.127

€4.212 €5.827 €7.670 €9.782 €12.087 €14.464
€2.678 €3.540 €4.371 €5.179 €5.907 €6.517
€1.534 €2.287 €3.299 €4.603 €6.180 €7.947
€4.953 €7.256 €10.290 €14.391 €19.702 €26.213
€2.293 €3.443 €5.111 €7.579 €11.076 €15.757
€1.408 €1.954 €2.580 €3.351 €4.264 €5.247
€1.252 €1.859 €2.599 €3.461 €4.362 €5.209
€2.206 €3.405 €5.031 €7.317 €10.246 €13.768

€780 €1.162 €1.666 €2.329 €3.127 €4.015
€744 €1.122 €1.616 €2.274 3.070 €3.981
€287 €468 €720 €1.107 1.639 €2.327
€395 €653 €1.029 €1.607 2.410 €3.445

€9.635 €13.935 €19.965 €27.594 36.670 €46.577

€40.458 €57.498 €78.427 €103.928 133.675 €167.242

¶›Ó·Î·˜ 2. ¶ˆÏ‹ÛÂÈ˜ ·Á·ıÒÓ Ì¤Ûˆ ËÏÂÎÙÚÔÓÈÎÒÓ ·ÁÔÚÒÓ 2004 - 2009 ÛÂ € ÂÎ·Ù.

¢È¿ÁÚ·ÌÌ· 4. °È· ÔÈÔ ÏfiÁÔ ı· ¯ÚËÛÈÌÔÔÈÔ‡Û·ÙÂ ÙÔ Internet
¶ËÁ‹: ∂˘Úˆ·›ÔÈ Î·Ù·Ó·ÏˆÙ¤˜ Ô˘ ‰ÂÓ ¤¯Ô˘Ó Û‡Ó‰ÂÛË ÛÙÔ Internet.
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