
√È ÂÙ·ÈÚ›Â˜ ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜, ÔÈ

Î·Ù·ÛÎÂ˘·ÛÙ¤˜ ÎÈÓËÙÒÓ ÙËÏÂÊÒ-

ÓˆÓ Î·È ÔÈ ¿ÚÔ¯ÔÈ „ËÊÈ·ÎÔ‡ ÂÚÈÂ-

¯ÔÌ¤ÓÔ˘ ·ÓÔ›ÁÔ˘Ó ÙÔ ‰ÚfiÌÔ ÁÈ· ˘Ë-

ÚÂÛ›Â˜ ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜ ÙÚ›ÙË˜ ÁÂ-

ÓÈ¿˜ (3G). ∆Ô 3G, Ô "ÙÚ›ÙÔ˜" ‰ÚfiÌÔ˜ ÙË˜

ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜, ‰ÂÓ Â›Ó·È Â‡ÎÔÏË

˘fiıÂÛË Î·È ÔÈ ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ÙÔ˘ ÎÏ¿-

‰Ô˘ ·Ó·˙ËÙÔ‡Ó Ù· ÂÈ¯ÂÈÚËÌ·ÙÈÎ¿ ÌÔ-

ÓÙ¤Ï· Ô˘ ı· ÚÔÛÂÏÎ‡ÛÔ˘Ó ÙÔ ÂÓ-

‰È·Ê¤ÚÔÓ ÙÔ˘ Î·Ù·Ó·ÏˆÙÈÎÔ‡ ÎÔÈÓÔ‡. 

∏ ¤ÚÂ˘Ó·

ªÔÚÂ› ÏÔÈfiÓ ÌÈ· ˘ËÚÂÛ›· ÎÈÓËÙ‹˜

ÙËÏÂÊˆÓ›·˜ Ë ÔÔ›· ‰È·Ó¤ÌÂÈ ÌÔ˘ÛÈ-

Î‹, video - clips Î·È ÌÔ˘ÛÈÎfi ÏËÚÔ-

ÊÔÚÈ·Îfi ˘ÏÈÎfi ÌÂ ÂÍ·ÙÔÌÈÎÂ˘Ì¤ÓÔ ÙÚfi-

Ô Ó· Á›ÓÂÈ Ú·ÁÌ·ÙÈÎfiÙËÙ·; ∞¿ÓÙËÛË

Û’·˘Ù‹ ÙËÓ ÂÚÒÙËÛË ÚÔÛ·ıÂ› Ó·

‰ÒÛÂÈ ÙÔ Â˘Úˆ·˚Îfi ÂÚÂ˘ÓËÙÈÎfi ¤Ú-

ÁÔ MUSICAL (Multimedia Streaming

of Interactive Content Across Mobile

Networks), ÙÔ ÔÔ›Ô ÔÏÔÎÏËÚÒıËÎÂ

ÌÂ ÂÈÙ˘¯›· ÛÙ· Ù¤ÏË ÙÔ˘ 2004. ª¤ÏË

ÙÔ˘ consortium ‹Ù·Ó ÙËÏÂÈÎÔÈÓˆÓÈ·-

ÎÔ› ÔÚÁ·ÓÈÛÌÔ›, ÙÂ¯ÓÔÏÔÁÈÎÔ› ÚÔ-

ÌËıÂ˘Ù¤˜, ÂÙ·ÈÚ›Â˜ ·ÚÔ¯‹˜ ÌÔ˘-

ÛÈÎÔ‡ ÂÚÈÂ¯ÔÌ¤ÓÔ˘ Î·È ÂÚÂ˘ÓËÙÈ-

Î¿ Î¤ÓÙÚ· ·fi ÙËÓ ∂ÏÏ¿‰· ÙË ªÂ-

Á¿ÏË µÚÂÙ·Ó›· Î·È ÙË ºÈÓÏ·Ó‰›·. 

™‡ÌÊˆÓ· ÌÂ ÙËÓ Durlacher Research,

Ë Â˘Úˆ·˚Î‹ ·ÁÔÚ¿ ‰È·ÓÔÌ‹˜ ring -

tones ÚÔ‚Ï¤ÂÙ·È fiÙÈ ÙÔ 2005 ı·

ÏËÛÈ¿ÛÂÈ Ù· € 2,5 ‰È˜. √È ÂÙ·ÈÚ›Â˜

ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜ ¤¯ÔÓÙ·˜ ˆ˜ ‰Â-

‰ÔÌ¤ÓÔ ÙË ÌÂÁ¿ÏË ˙‹ÙËÛË ÁÈ· ÌÔ˘-

ÛÈÎ‹ Ì¤Û· ·fi ÎÈÓËÙfi ÙËÏ¤ÊˆÓÔ (ring

- tones) ·ÏÏ¿ Î·È ÙËÓ ‡·ÚÍË ‰ÈÎÙ‡ˆÓ

3Ë˜ ÁÂÓÈ¿˜ ÛÙÚ¤ÊÔ˘Ó ÙËÓ ÚÔÛÔ¯‹

ÙÔ˘˜ ÚÔ˜ ÙËÓ ·ÚÔ¯‹ ÚÔËÁÌ¤ÓˆÓ

˘ËÚÂÛÈÒÓ ÌÔ˘ÛÈÎ‹˜ Ì¤Û· ·fi ‰›-

ÎÙ˘· Î·È Û˘ÛÎÂ˘¤˜ ÎÈÓËÙ‹˜ ÙËÏÂÊ -̂

Ó›·˜ (Â›ÙÂ Ì¤Ûˆ ÙÂ¯ÓÔÏÔÁÈÒÓ Û˘ÓÂ-

¯Ô‡˜ ÚÔ‹˜ - streaming, Â›ÙÂ Ì¤Ûˆ ˘-

ËÚÂÛÈÒÓ downloading).

™ÙÔ Ï·›ÛÈÔ ·˘Ù‹˜ ÙË˜ ÚÔÛ¿ıÂÈ-

·˜, ÙÔ ELTRUN Û˘ÓÙfiÓÈÛÂ Î·È ˘ÏÔ-

Ô›ËÛÂ ÚˆÙÔÁÂÓÂ›˜ ÌÂÏ¤ÙÂ˜ ÛÂ Î·-
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ÛÈÒÓ ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜, ·ÏÏ¿ Î·È

∏ÏÂÎÙÚÔÓÈÎÒÓ ÀÔÏÔÁÈÛÙÒÓ (∏/À)

ÁÂÓÈÎfiÙÂÚ·. ∂›Ó·È 18 - 24 ÂÙÒÓ,

ÌÂ ÌËÓÈ·›Ô ÂÈÛfi‰ËÌ· ÏÈÁfiÙÂÚÔ

ÙˆÓ € 1 . 0 0 0 .

ñ √È Traditional Surfers Â›Ó·È È‰È·›ÙÂ-

Ú· ¤ÌÂÈÚÔÈ ÛÙË ¯Ú‹ÛË ∏/À Î·È

Internet. ÃÚËÛÈÌÔÔÈÔ‡Ó SMS (ÛÂ

ÌÈÎÚfiÙÂÚÔ ‚·ıÌfi ·fi ÙÔ˘  ̃Texters),

Î·ıÒ˜ Î·È ÈÔ ÚÔËÁÌ¤ÓÂ˜ ˘Ë-

ÚÂÛ›Â˜ ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜ (MMS,

mobile portals) ÛÂ ÌÂÁ·Ï‡ÙÂÚÔ ‚·ı-

Ìfi ·fi ÙÔ˘˜ Texters. ™Â ·fiÏ˘ÙÔ

fiÌˆ˜ Â›Â‰Ô ‰ÂÓ Î¿ÓÔ˘Ó Û˘¯Ó‹

¯Ú‹ÛË ·˘ÙÒÓ ÙˆÓ ˘ËÚÂÛÈÒÓ. √È

Traditional Surfers Â›Ó·È ÂÚÈÛÛfi-

ÙÂÚÔ ÌÔÚÊˆÌ¤ÓÔÈ ·fi ÙÔ˘˜ Texters

Î·È Â›Ó·È 25 - 34 ÂÙÒÓ. 

ñ ∆¤ÏÔ˜, ÔÈ Upscale Surfers ı Â ̂  Ú Â ›-

Ù·È ÙÔ ÈÔ "ÔÏÔÎÏËÚˆÌ¤ÓÔ" group

¯Ú‹ÛË˜ Û˘ÛÎÂ˘ÒÓ ÎÈÓËÙ‹˜ ÙËÏÂ-

ÊˆÓ›·˜, ∏/À Î·È Internet. ™˘ÁÎÚÈ-

ÙÈÎ¿ ÌÂ Ù· ¿ÏÏ· ‰‡Ô groups, Î¿-

ÓÔ˘Ó ÙËÓ ÈÔ ÂÎÙÂÙ·Ì¤ÓË ¯Ú‹ÛË

MMS Î·È mobile portals. ∞˘Ùfi ÙÔ

group ¯ÚËÛÙÒÓ ·Ó‹ÎÂÈ ÛÙËÓ ËÏÈ-

ÎÈ·Î‹ ÔÌ¿‰· 25 – 34 ÂÙÒÓ, Â›Ó·È

ÈÔ ÌÔÚÊˆÌ¤ÓÔ ·fi Ù· ¿ÏÏ· ‰‡Ô

groups Î·È ‰ËÏÒÓÂÈ ̆ „ËÏfiÙÂÚÔ ÂÈ-

( ·ÂÚÈfiÚÈÛÙË ÚfiÛ‚·ÛË ÛÂ ÌÔ˘ÛÈÎ¿

ÙÚ·ÁÔ‡‰È·). √È ‰˘ÓËÙÈÎÔ› ̄ Ú‹ÛÙÂ˜ ÛÙÈ˜

ÙÚÂÈ˜ ̄ ÒÚÂ˜ Ê·›ÓÂÙ·È fiÙÈ ÚÔÙÈÌÔ‡Ó ÙÔ

ÌÔÓÙ¤ÏÔ downloading, ·Ú¿ ÙÔ ÌÔÓÙ¤ÏÔ

ÙË˜ Û˘ÓÂ¯Ô‡˜ ÚÔ‹˜ - streaming ÙÔ Ô-

Ô›Ô Î·È ıÂˆÚÔ‡Ó ÈÔ Î·Ù¿ÏÏËÏÔ ÁÈ·

live ÌÔ˘ÛÈÎfi ÂÚÈÂ¯fiÌÂÓÔ (.¯. live Û˘-

Ó·˘Ï›Â˜).

√È ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ Â˘Î·ÈÚ›Â˜ 

∆· Û˘ÁÎÂÎÚÈÌ¤Ó· Â˘Ú‹Ì·Ù· ‰Â›¯ÓÔ˘Ó

ÍÂÎ¿ı·Ú· fiÙÈ ÔÈ ¿ÚÔ¯ÔÈ ÚÔËÁÌ¤ÓˆÓ

˘ËÚÂÛÈÒÓ Internet Î·È ÎÈÓËÙ‹˜ ÙËÏÂ-

ÊˆÓ›·˜, Ú¤ÂÈ Ó· ÛÙÔ¯Â‡ÛÔ˘Ó ÙÈ˜ Â-

Ó¤ÚÁÂÈÂ˜ Î·È ÙÔ˘˜ ‰È·ı¤ÛÈÌÔ˘˜ fiÚÔ˘˜

marketing ÛÙËÓ ÙÚ›ÙË ÔÌ¿‰· ¯ÚËÛÙÒÓ

(Upscale Surfers), ·fi ÙË ÛÙÈÁÌ‹ Ô˘

Ê·›ÓÔÓÙ·È Ó· Â›Ó·È ÔÈ ÈÔ ‰ÂÎÙÈÎÔ› ÛÂ Ù¤-

ÙÔÈÔ˘ Â›‰Ô˘˜ ̆ ËÚÂÛ›Â˜. µ¤‚·È·, Ë ÔÈ-

ÎÈÏ›· ÙÔ˘ ·ÚÂ¯fiÌÂÓÔ˘ ÌÔ˘ÛÈÎÔ‡ Â-

ÚÈÂ¯ÔÌ¤ÓÔ˘, Ë ÔÈfiÙËÙ· ÙË˜ Û‡Ó‰ÂÛË˜

Î·ıÒ˜ Î·È ÙÔ Â›Â‰Ô ÙˆÓ ÙÈÌÒÓ Â›Ó·È

ÛËÌ·ÓÙÈÎÔ› ·Ú¿ÁÔÓÙÂ˜ ÁÈ· ÙÔ˘˜ ¯Ú‹-

ÛÙÂ˜. 

∏ ·ÓÙÈÏËÙ‹ ÔÈfiÙËÙ· ˘ËÚÂÛ›·˜

(perceived service quality), ·ÓÙÈÏËÙ‹

ÈÎ·ÓÔÔ›ËÛË (perceived satisfaction)

Î·ıÒ˜ Î·È ·ÓÙÈÏËÙ‹ ·Í›· (perceived

∏ ÔÈfiÙËÙ· ‹¯Ô˘ Î·È

ÂÈÎfiÓ·˜, Ë ÔÈÎÈÏ›· ÙÔ˘

·ÚÂ¯fiÌÂÓÔ˘ ÌÔ˘ÛÈÎÔ‡

ÂÚÈÂ¯ÔÌ¤ÓÔ˘, Î·ıÒ˜

Î·È Ë ÙÈÌ‹, ‚Ú¤ıËÎ·Ó

Ù· ÈÔ ÛËÌ·ÓÙÈÎ¿

ÎÚÈÙ‹ÚÈ· ÂÈÏÔÁ‹˜

Î·È ·ÍÈÔÏfiÁËÛË˜

˘ËÚÂÛÈÒÓ mobile

music services



value for money) ÂËÚÂ¿˙ÂÈ ıÂÙÈÎ¿ ÙËÓ

ÚfiıÂÛË ÙˆÓ Î·Ù·Ó·ÏˆÙÒÓ ÁÈ· ·ÁÔÚ¿

˘ËÚÂÛÈÒÓ ÙÚ›ÙË˜ ÁÂÓÈ¿˜. ∂ÔÌ¤Óˆ˜,

ÔÈ ¿ÚÔ¯ÔÈ Î·ÈÓÔÙfiÌˆÓ ˘ËÚÂÛÈÒÓ

Mobile Internet Ú¤ÂÈ Ó· ÌÂÙÚÔ‡Ó ·˘-

Ù¤˜ ÙÈ˜ ÌÂÙ·‚ÏËÙ¤˜ ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ·-

ÍÈÔÏÔÁÔ‡Ó Û˘ÛÙËÌ·ÙÈÎ¿ Î·È ÔÏÔÎÏË-

ÚˆÌ¤Ó· ÙËÓ ˘ËÚÂÛ›· Ô˘ ·Ú¤¯Ô˘Ó

ÛÙÔ˘˜ ÂÏ¿ÙÂ˜ ÙÔ˘˜. ∆¤ÙÔÈ· Û˘ÛÙ‹-

Ì·Ù· Ì¤ÙÚËÛË˜, ÌÔÚÔ‡Ó Ó· ̄ ÚËÛÈÌÔ-

ÔÈÔ‡ÓÙ·È Ù·˘Ùfi¯ÚÔÓ· Î·È ˆ˜ Û˘ÛÙ‹-

Ì·Ù· ·ÍÈÔÏfiÁËÛË˜ ·ÏÏ¿ Î·È ·Ô˙Ë-

Ì›ˆÛË˜ ÙˆÓ ÂÚÁ·˙ÔÌ¤ÓˆÓ Î·È ÙˆÓ ÛÙÂ-

ÏÂ¯ÒÓ ÙˆÓ ÂÙ·ÈÚÈÒÓ ·ÚÔ¯‹˜.

¶ÔÈÔ ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÌÔÓÙ¤ÏÔ ı· ÂÈ-

ÎÚ·Ù‹ÛÂÈ ÂÍ·ÚÙ¿Ù·È ·fi ÌÈ· ÛÂÈÚ¿ ·-

Ú·ÁfiÓÙˆÓ Î·È È‰È·ÈÙÂÚÔÙ‹ÙˆÓ ÙË˜ ÂÎ¿-

ÛÙÔÙÂ ·ÁÔÚ¿˜. ∆Ú›· ÂÓ·ÏÏ·ÎÙÈÎ¿ ÂÈ-

¯ÂÈÚËÌ·ÙÈÎ¿ ÌÔÓÙ¤Ï· ÌÔÚÔ‡Ó Ó· ·-

ÔÙ˘ˆıÔ‡Ó:

1. ∆Ô ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÌÔÓÙ¤ÏÔ ÙÔ˘ "¶·-

Ú·‰ÔÛÈ·ÎÔ‡ §È·Ó¤ÌÔÚÔ˘" ÌÔ˘ÛÈ-

Î‹˜ (The Traditional Retailer Mobile

Music Business Model)

2 . ∆Ô ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÌÔÓÙ¤ÏÔ ÛÙÔ

ÔÔ›Ô ÂÈÎÚ·ÙÂ› Ô ¿ÚÔ¯Ô˜ ‰ÈÎÙ‡ˆÓ

ÎÈÓËÙ‹˜ ÙËÏÂÊˆÓ›·˜ (The Wireless

Network Operator Dominated Mobile

Music Business Model), Î·È 

3. ∆Ô ˘‚ÚÈ‰ÈÎfi ÂÈ¯ÂÈÚËÌ·ÙÈÎfi ÌÔÓÙ¤-

ÏÔ (Hybrid Mobile Music Business

Model)

* ∏ ¤ÚÂ˘Ó· ÛÙËÓ ∂ÏÏ¿‰· Ú·ÁÌ·ÙÔÔÈ‹ıË-

ÎÂ ·fi ÙÔ ∂ÚÂ˘ÓËÙÈÎfi ∫¤ÓÙÚÔ ∏ÏÂÎÙÚÔÓÈÎÔ‡

∂È¯ÂÈÚÂ›Ó - ELTRUN ÙÔ˘ ∆Ì‹Ì·ÙÔ˜ ¢ÈÔÈÎË-

ÙÈÎ‹˜ ∂ÈÛÙ‹ÌË˜ Î·È ∆Â¯ÓÔÏÔÁ›·˜ ÙÔ˘ √ÈÎÔ-

ÓÔÌÈÎÔ‡ ¶·ÓÂÈÛÙËÌ›Ô˘ ∞ıËÓÒÓ ·fi ÙËÓ Â-

ÚÂ˘ÓËÙÈÎ‹ ÔÌ¿‰· ELTRUN-IMES ÌÂ ÂÈÛÙË-

ÌÔÓÈÎfi ˘Â‡ı˘ÓÔ ÙÔ Ï¤ÎÙÔÚ· ∞‰¿Ì µÚÂ¯fi-

Ô˘ÏÔ Î·È Project Manager Î·È ‚·ÛÈÎfi Â -

ÚÂ˘ÓËÙ‹ ÙÔ˘ ¤ÚÁÔ˘ ÙÔÓ ˘Ô„‹ÊÈÔ ‰È‰¿ÎÙÔ-

Ú· ÙÔ˘ √ÈÎÔÓÔÌÈÎÔ‡ ¶·ÓÂÈÛÙËÌ›Ô˘ ∞ıËÓÒÓ,

¶·‡ÏÔ µÏ¿¯Ô.
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ÙÈ̃  ·Ó¿ÁÎẪ  ÌÔ̆  ÛÂ Û ¤̄ÛË ÌÂ ÙËÓ ÙÈÌ‹; 

¢È¿ÁÚ·ÌÌ· 2: Œ¯ÔÓÙ·  ̃̄ ÚËÛÈÌÔÔÈ‹ÛÂÈ ·̆ Ù‹ ÙËÓ ̆ ËÚÂÛ›· ·ÈÛı¿ÓÔÌ·È

¢È¿ÁÚ·ÌÌ· 3: ¶Èı·ÓfiÓ Ó· ̄ ÚËÛÈÌÔÔÈ‹Û  ̂· Ù̆‹ ÙËÓ ̆ ËÚÂÛ›· (%)

π·ÓÔ˘¿ÚÈÔ˜ - ª¿ÚÙÈÔ˜ 2 0 0 5 2 7




